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The D.C./Baltimore area continues to draw newly
Washington/ . -

minted designers, so there’s fresh talent avail-

Baltlmore able for anyone seeking staff. “Young talent is

not necessarily going to New York now,” says Pum

Lefebure of D.C. studio Design Army. “If you do

really good work, it doesn’t matter where you are
in the country.” Clients, also, can be anywhere, and that means there are more of them
to go around, too—nationally and locally. Rick Heffner, principal of Fuszion Collaborative
in Alexandria, Virginia, says that his firm doesn’t court government work—a local staple—
simply because it isn’t of interest. It’s one sign that there are enough projects for him to
pick and choose. “We go after the brands we can relate to,” says Heffner.

Exit 10, a Baltimore-based firm, is hardly hurting for jobs either, working for a spec-
trum of clients that includes the transportation giant CSX and a local bookstore. Yet art
director Scott Sugiuchi notes that budgets generally have become more conservative. “It’s
not dire,” he says, “but there’s definitely a lot more double-checking of the bottom line.”

Still, any cost-cutting hasn’t caused D.C./Baltimore designers to start watching
their backs. As Lefebure points out, if good work wins the day in a global market, there’s
no need to worry about edging out other designers for that one big project.
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NOT FOR PLAY. NOT FOR SALE.

TWO MILLION GIRLS BETWEEM AGES 5 AND 15 ARE INTRODUCED INTO THE COMMERCIAL SEX MARKET EACH YEAR. |

'

EAST GHOST WEST GHOST

print NOV/DEC 2007 229



